Publicity Officer’s 
Report for the year ending 30 June 2023
We have continued to use live meetings in the church and to record the meetings on Zoom to be sent to Eventbrite registrants. This has proved successful in having reasonable size audiences (see chart below) in the church, with people unable to attend for whatever reason receiving the recording. Eventbrite undoubtedly enables us to reach a much wider audience.  
We have an excellent programme of speakers and I have tried my best to use publicity to ensure good size audiences, but it is a very competitive market now as so many organisations offer history talks online and in person, including the national Historical Association. 
The main methods of advertising (in order of probable numbers attracted) are:

1. Direct emails to local and national members with reminders. 

2. Email flyers to schools

3. Ealing Arts Diary- printed and online monthly
4. Social media- Facebook to local groups- Twitter when appropriate
5. Ealing Today- online ‘Events’

6. Some local posters in libraries etc. 
We also pick up registrants through the Historical Association’s publicity via its website and magazines. Also through our own website www.ealinghistory.org.uk
Philip Woods.  Publicity Officer. December 2023
	Date
	Speaker
	Topic
	In Church
	Eventbrite total

	13.9.22
	Toby Green 
	West African History
	25
	46

	8.9.22
	David Hendy
	History of BBC
	33
	40

	10.1.23
	David Reynolds* (6th Form event)
	2WW leaders
	60
	78

	14.2.23
	Ted Benton
	Alfred Russel Wallace
	21
	No recording made

	14.3.23
	Clare Jackson
	Charles II
	54
	36

	11.4.23
	Rob Lyman
	Indian Army in East WW2
	35
	45

	9.5.23
	James Ross
	Henry VI 
	37
	59

	
	
	
	
	

	Averages
	
	
	38
	


Philip Woods    Membership Secretary
